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North Vancouver
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Value Percent

West Vancouver
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Value Percent Index

Population of Age 15 and Up 51,426  39,463   

Drug Stores Shopped  in the Past Month at

Drug store past month: Guardian/IDA 301 0.59% 606 1.54% 261

Drug store past month: Jean Coutu 6,075 11.81% 4,782 12.12% 103

Drug store past month: London Drugs 11,974 23.29% 9,149 23.18% 100

Drug store past month: Pharmasave 7,342 14.28% 5,878 14.90% 104

Drug store past month: Proxim 123 0.24% 95 0.24% 100

Drug store past month: Rexall/Pharma Plus 2,701 5.25% 1,890 4.79% 91

Drug store past month: Shoppers Drug Mart/Pharmaprix 29,899 58.14% 22,776 57.72% 99

Drug store past month: Big box/warehouse stores (e.g. Costco) 8,558 16.64% 6,641 16.83% 101

Drug store past month: Grocery stores (any) 12,073 23.48% 9,203 23.32% 99

Drug store past month: Natural health product stores (e.g.
Nutrition House, Le Naturiste)

3,869 7.52% 1,987 5.04% 67

Drug store past month: Online/internet drug stores 1,006 1.96% 596 1.51% 77

Drug store past month: Other drug stores 3,047 5.93% 2,159 5.47% 92

Drug Stores Shopping Frequency

Drug store: Guardian/IDA: Heavy 27 0.05% 55 0.14% 280

Drug store: Jean Coutu: Heavy 751 1.46% 612 1.55% 106

Drug store: London Drugs: Heavy 883 1.72% 698 1.77% 103

Drug store: Pharmasave: Heavy 360 0.70% 280 0.71% 101

Drug store: Proxim: Heavy 15 0.03% 15 0.04% 133

Drug store: Rexall/Pharma Plus: Heavy 102 0.20% 135 0.34% 170

Drug store: Shoppers Drug Mart/Pharmaprix: Heavy 4,591 8.93% 3,506 8.89% 100

Drug store: Big box/warehouse stores (e.g. Costco): Heavy 562 1.09% 495 1.25% 115

Drug store: Grocery stores (any): Heavy 4,875 9.48% 3,595 9.11% 96

Drug store: Natural health product stores (e.g. Nutrition House,
Le Naturiste): Heavy

140 0.27% 70 0.18% 67

Drug store: Online/internet drug stores: Heavy 22 0.04% 21 0.05% 125

Drug store: Other drug stores: Heavy 160 0.31% 147 0.37% 119

Drug store: Guardian/IDA: Medium 76 0.15% 153 0.39% 260

Drug store: Jean Coutu: Medium 2,347 4.56% 1,864 4.72% 104

Drug store: London Drugs: Medium 3,570 6.94% 2,770 7.02% 101

Drug store: Pharmasave: Medium 1,982 3.85% 1,724 4.37% 114

Drug store: Proxim: Medium 19 0.04% 21 0.05% 125

Drug store: Rexall/Pharma Plus: Medium 1,081 2.10% 815 2.07% 99

Drug store: Shoppers Drug Mart/Pharmaprix: Medium 12,217 23.76% 8,684 22.01% 93

Drug store: Big box/warehouse stores (e.g. Costco): Medium 3,074 5.98% 2,392 6.06% 101

Drug store: Grocery stores (any): Medium 4,022 7.82% 3,172 8.04% 103

Drug store: Natural health product stores (e.g. Nutrition House,
Le Naturiste): Medium

696 1.35% 321 0.81% 60

Drug store: Online/internet drug stores: Medium 127 0.25% 79 0.20% 80

Drug store: Other drug stores: Medium 735 1.43% 595 1.51% 106

Drug store: Guardian/IDA: Light 199 0.39% 398 1.01% 259

Drug store: Jean Coutu: Light 2,976 5.79% 2,306 5.85% 101
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Drug store: London Drugs: Light 7,521 14.63% 5,681 14.40% 98

Drug store: Pharmasave: Light 4,999 9.72% 3,874 9.82% 101

Drug store: Proxim: Light 89 0.17% 59 0.15% 88

Drug store: Rexall/Pharma Plus: Light 1,517 2.95% 940 2.38% 81

Drug store: Shoppers Drug Mart/Pharmaprix: Light 13,090 25.45% 10,585 26.82% 105

Drug store: Big box/warehouse stores (e.g. Costco): Light 4,922 9.57% 3,755 9.51% 99

Drug store: Grocery stores (any): Light 3,175 6.17% 2,436 6.17% 100

Drug store: Natural health product stores (e.g. Nutrition House,
Le Naturiste): Light

3,033 5.90% 1,596 4.04% 68

Drug store: Online/internet drug stores: Light 857 1.67% 496 1.26% 75

Drug store: Other drug stores: Light 2,152 4.18% 1,416 3.59% 86
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Index Description

>=180 Extremely High

>=110 and <180 High

>=90 and <110 Similar

>=50 and <90 Lower

<50 Extremely Low

Powered By: PolarisIntelligence.com
Data Source: Manifold Data Mining Inc.

This report is based on consumer demographic and behaviour data products at the 6-digit postal code level. No confidential
information about an individual, household, organization or business has been obtained from Statistics Canada or Numeris.
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